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BBC Royal Charter Review Green Paper – UK Music Response 

1. UK Music is the collective voice of the UK’s world-leading music industry. UK Music 
represents all sectors of the music industry – bringing them together to collaborate, 
campaign and champion music. A full list of UK Music members can be found in 

Annex A. 

Introduction: The BBC’s Mission and Public Purposes 
 

2. Question 1: Do you agree or disagree that the BBC’s current Mission and Public 
Purposes should remain the same? 

• Agree – The BBC’s Mission and Public Purposes should remain the same 
• Disagree – The BBC’s Mission and Public Purposes should change 

• Unsure or no opinion 
 

3. Question 2: To what extent do you agree or disagree that the BBC should have a 
specific Public Purpose to support economic growth? 

• Strongly agree – A Public Purpose aiming to support the growth of the 
creative economy should definitely be added.  

• Agree – A Public Purpose aiming to support the growth of the creative 
economy should probably be added. 

• Neither agree nor disagree – No opinion either way. 
• Disagree – A Public Purpose aiming to support the growth of the 

creative economy should probably not be added. 
• Strongly disagree – A Public Purpose aiming to support the growth of 

the creative economy should definitely not be added.  
• Unsure 

 
4. While there is significant support among UK Music’s membership for an additional 

public purpose to support economic growth, some members consider the reference 
to supporting the creative economy in the current Public Purpose 4 sufficient: Public 
Purpose 4. “To reflect, represent and serve the diverse communities of all of the 
United Kingdom’s nations and regions and, in doing so, support the creative 
economy across the United Kingdom”. 
 

5. UK Music’s position is that in either scenario, there should be a strong focus on the 
creative economy workforce, without whom there would be no economic growth, no 
content and no audience. This should include fair pay and conditions for the entire 
workforce, including freelancers and those working on externally commissioned 
content, as well as a continued commitment to fair licensing of copyrighted works. 
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6. Additionally, while the UK music industry is proud to contribute £8 billion in GVA in 
2024, (up 5% from the previous year)1 to the economic growth of the UK,– the BBC 
plays a long-term role in nurturing a broad and diverse talent pipeline within all parts 
of the music industry, and this could be put at risk if too narrow a public purpose 
around economic growth were to be added. Its role in playing a wide range of music 
not typically played on commercial outlets, and offering opportunities to emerging 
artists is part of the ecosystem that has allowed the UK music industry to remain a 
world leader over decades, second only to the USA in export value. 
 

7. For example, according to PPL licensing data, the BBC plays a much more diverse 
range of music than commercial counterparts, 180,000 unique recordings across its 
radio network, compared to compared to 147,000 unique recordings played across 
commercial radio, which includes Global and Bauer.  
 

8. At a station level, the UK radio station playing the broadest range of output was BBC 
6 Music, with 38,000 unique recordings played. BBC Radio 2, the BBC’s most 
popular station by audience size, played 23,000 unique recordings. By comparison, 
commercial radio played an average of 2,500 unique recordings per station, 
according to PPL data.  
 

9. PRS for Music data shows that 138,099 unique works were played across all BBC 
radio stations in 2024, of which 76% were not played on commercial radio. 
 

10. BBC Radio 3 is the only station to broadcast daily live classical music and will 
broadcast more than 440 live or specially recorded performances, including at least 
25 newly commissioned musical works, and celebrates new classical music by 
broadcasting classical awards ceremonies such as The Ivors Academy Classical 
Awards2. 
 

11. Research from The Ivors Academy3 shows that 62% of the winners and nominees 
from its Ivors Classical Awards had received one or more commissions from the BBC 
or a BBC ensemble. 
 

12. Showcasing and discovery platforms such as BBC Introducing, and talent 
competitions such as BBC Young Musician, BBC Young Composer, BBC Young 
Traditional Musician all offer fantastic platforms for emerging artists that add short-
term economic value in the local area where they take place, and longer-term 
economic value through the success of the talent they nurture, however, this is not 
the primary purpose of these competitions. 
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13. The BBC undoubtedly already supports the wider creative ecosystem which in turn 
leads to economic growth and should continue to do so. If a new explicit public 
purpose for economic growth were to be added, it is important that the metrics are 
broadly defined beyond short-term economic growth arising directly from the BBC’s 
activities, and that it continues to have a remit for nurturing that broad and diverse 
creative ecosystem at all levels and across the whole of the UK.  
 

14. Question 3: Which option, if any, most closely represents your feelings on 
whether the BBC should continue to provide a wide range of content and 
services that represent all audiences in a way that brings communities 
together, supports social cohesion, and helps build a unifying national story 
throughout the next Charter period? 

• The BBC should do more to represent all audiences. The BBC should provide 
more content and services aiming to represent all audiences. 

• The BBC is doing the right amount to represent all audiences. Currently, enough is 
being done to ensure all audiences are represented. The BBC should continue to 
provide content and services aiming to represent all audiences. 

• The BBC is not doing enough to represent all audiences, but no further action 
should be taken. Currently, not enough is being done to ensure all audiences are 
represented. However, there are other areas the BBC should focus on instead of 
providing more content and services aiming to represent all audiences. 

• The BBC does too much to represent all audiences. The BBC should provide less 
content and fewer services aiming to represent all audiences. 

• No opinion either way 
• Unsure 

 
 

15. Question 4: If you agree that the BBC should continue or do more to play this 
role, what options aiming to improve how the BBC reflects and represents all 
audiences do you support, if any? (Please select all that apply) 

• Producing more content that is distinctive to the UK 
• Covering genres which are less covered by other broadcasters e.g. arts, 

minority language broadcasting 
• Producing more content that brings people together around shared moments 
• Sharing diverse voices and perspectives from all parts of the UK 

• Improving on and off screen diversity 
• Other, please specify [Free text box; 50 words] 

• No changes are necessary 
• Unsure or no opinion 
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16. As outlined in the response to question 2, the BBC already plays a significant amount 
of music not covered by commercial stations and should continue to do so in order to 
support a broad talent pool, and aid public and commercial discovery of all genres of 
music, from artists, musicians, songwriters and composers at all stages in their careers. 
UK Music supports the current quotas around music as set out within the Operating 
License 4  as a baseline from which further increases to specific types of music 
programming could be considered. 
 

17. New contemporary music drives engagement with younger audiences, building new 
connections to the BBC for those less likely to be engaged through traditional channels. 
Attracting younger audiences and  fulfilling its existing Public Purpose to “To reflect, 
represent and serve the diverse communities of all of the United Kingdom’s nations 
and regions and, in doing so, support the creative economy across the United Kingdom” 
will also ensure long-term sustainability for the BBC. 
  

18. The BBC currently has within its existing Public Purposes a remit to reflect the UK 
and create distinctive content, and it therefore should broadcast more British music 
that is distinctive of the UK. While the UK is the second largest exporter of music in 
the world and continues to grow overall, BPI estimates that our global market share 
has declined from 17% in 2015 to 8-9% in 20255. There has also been a reduction in 
debut albums by UK artists in year-end album charts since 20206. 

 
19. Although there are multiple reasons for this, the change in listener behaviour since 

the widespread adoption of streaming services, combined with an increasingly 
globalised music market, are contributing factors.  

 
20. The BBC should use its unique position to support and encourage the production of 

British music by programming shows that specifically showcase British music. While 
the exact nature of the programming is an editorial decision for the BBC, UK Music 
would like to see exploration of new ways of supporting and showcasing British 
music. This could include exploring the possibility of a British Homegrown Chart, 
using a similar model to the Irish Homegrown Chart, and consider reintroducing a 
dedicated popular music television programme, in the vein of Top Of The Pops, to 
platform contemporary popular artists of all genres and with a similar focus on 
showcasing British music. 
 

21. Producing distinctively British content is also vital to the UK’s soft power 
internationally. In 2024, headline sets at Glastonbury from artists including Dua Lipa 
and Coldplay, were available live internationally for the first time on BBC.com, and 
the BBC’s longstanding major role in the Eurovision Song Contest meant it was best 
placed to host the competition on behalf of Ukraine in 2023. Research by Spirit of 
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2012 and polling company Public First found that 74% of UK adults said that events 
that attract positive international attention for the UK make them prouder, and 69% of 
UK adults say that hosting events improves the global reputation of the UK. 7  
 

22.  The UK Music industry would like to see the BBC producing more content that 
brings the nations together, building on the success of nationally significant music 
broadcasts such as Glastonbury and The Proms, which also now showcases live 
classical performances from venues across the whole of the UK. Polling by Spirit of 
2012 and Public First8 shows widespread public support for major cultural moments. 
64% say that events hosted in the UK make them feel proud. 82% of UK adults enjoy 
events more when they bring people across the UK together and 70% of UK adults 
say that UK hosted events remind them of what we can achieve together as a nation.  
 

23. The BBC is – and must remain – a champion of representing and making the arts and 
culture available to all – part of this must be to ensure different cultures are 

represented in programming.  

Chapter 1: A Trusted Institution 
 

24. Question 5: To what extent do you agree or disagree that new requirements on 
the BBC should be introduced so that the BBC does more to improve workplace 
standards? 
 

• Strongly agree – New requirements on the BBC to improve workplace 
standards should definitely be introduced. 

• Agree – New requirements on the BBC to improve workplace 
standards should probably be introduced. 

• Neither agree nor disagree – No opinion either way. 

• Disagree – New requirements on the BBC to improve workplace 
standards should probably not be introduced. 

• Strongly disagree – New requirements on the BBC to improve 
workplace standards should definitely not be introduced. 

• Unsure 
 

25. While employees at the BBC benefit from a comprehensive framework of 
employment rights, over 70% of workers in the music industry are freelance, and 
many will interact with the BBC either as contributors to programmes, or as 
contractors hired for specific BBC productions, including BBC Studios and third-
party commissions. 
 

26. This group is vulnerable for a number of reasons: 
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• Their freelance status means they have fewer employment rights in law. 
• Formal reporting structures are often unclear, particularly if they are 

booked in a one-off capacity, or through a third party.  
• There is an inherent power imbalance between a large corporation 

negotiating with an individual freelancer (or their representative). 
• Both screen and music professionals are reliant on informal personal 

and professional networks for work, and there is still a fear of 
repercussions for reporting discrimination and harassment and being 
seen as a troublemaker. This is not unique to freelancers but the 
inherent lack of a fixed employment contract with guaranteed income, 
notice period and associated rights makes this group particularly 
vulnerable in this respect. 

 
27. While the 2025 Employment Rights Act places welcome additional obligations on 

employers to prevent harassment of employees and workers, including from third 
parties, the fully freelance workforce remains vulnerable.  
 

28. The BBC has the opportunity to lead the way in this area by considering freelancers 
in its policies on prevention of harassment, and ensuring there are clear and 
confidential reporting lines for freelancers. Third parties working on commissioned 
productions should evidence similar frameworks and policies as a requirement of the 
commissioning process.  
 

29. Ensuring there are appropriate and workable reporting mechanisms for the entire 
workforce, both in-house and in commissioned productions is in the interests of both 
the workforce and the BBC, allowing problems to be identified and dealt with quickly, 
rather than allowing them to continue unchecked, with ever increasing risk of harm to 
workers but also reputational damage for the BBC which can occur whether the 
production in question is in-house or commissioned with third parties. 
 

30. UK Music welcomed the creation of CIISA and would encourage the BBC to continue 
to support it and help ensure that it is operational as soon as possible.  
 

31. Question 6: How, if at all, does the amount those working for the BBC are paid 
impact your view of the BBC? When responding, you may wish to consider how 
much it impacts your trust in the BBC’s outputs and whether it affects how 
much you engage with BBC services.  
 

32. UK Music have received reports from artist representatives of insufficient fees for 
appearances on BBC radio or TV programmes, and there are ongoing concerns 
around fair treatment from the media composer community. UK Music member 
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organisations report that artists are being asked to cover production costs when 
performing on BBC programmes, and for band appearance fees being capped at a 
4-piece, disadvantaging larger acts. We are also aware of an artist not being paid for 
an appearance at the BBC Radio 1 Big Weekend festival.  

 
33. While the BBC’s coverage of Glastonbury is much valued, nationally and 

internationally as a feat of multi-stage, multi-day live music broadcasting, that can 
bring the nations together, project soft power internationally and allow millions of 
households to experience the festival from their living room, it is important to note 
that the lack of fees for some acts at this festival is a barrier to early career artists 
and those from poorer socioeconomic backgrounds.  

 
34. While this is primarily the responsibility of the festival organisers, UK Music would like 

to see the BBC support industry efforts to reach an agreement with the organisers of 
Glastonbury to mitigate against these financial barriers for artists who would 
otherwise be excluded from appearing. This support for industry to secure fair 
payment for artists could come in the form of BBC ethical procurement policies for 
example.  

 
35. UK Music maintains that for the BBC to retain the trust of those working in the 

creative economy, all performers and composers must be fairly paid for their time, 
using agreements and fee structures as set out by representative bodies. All 
copyright content must continue to be licensed at fair rates. This applies to those 
working for commissioned productions and BBC Studios productions, as well as 
those directly employed or engaged by the BBC. 
 

36. Question 7: To what extent do you agree or disagree that the BBC is currently 
accountable to the public? 

• Strongly agree – The BBC is almost always accountable to the public. 

• Agree – The BBC is mostly accountable to the public.  
• Neither agree nor disagree – No opinion either way.  

• Disagree – The BBC is rarely accountable to the public. 
• Strongly disagree – The BBC is almost never accountable to the public. 

• Unsure 
 

37. While there may be individual instances where more consultation with industry and 
the public is welcome, UK Music believe that broadly the BBC is accountable to the 
public and would not like to see significant resource being drawn from core activities 
in order to enhance accountability. 
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38. Question 8: Which of the following options aiming to enhance the BBC’s 
accountability, if any, do you support? (Please select all that apply) 

• Requiring the BBC to use consultative forums, such as citizens’ assemblies, so 
that decision making represents the publics’ views and voices 

• Requiring the BBC to hear regional perspectives through new consultative 
frameworks or other structures, representing each of the UK’s nations and/or 
regions  

• Enhancing how the BBC conducts audience research to help inform decision 
making  

• Strengthening requirements of the Board to ensure the BBC engages with the 
public in a meaningful way 

• Changing the structure of the Board to enhance its effectiveness and 
accountability 

• Changing the Board’s appointment process, this could include reducing the 
government’s role in board appointments to appointing the Chair only 

• Clarifying the roles and responsibilities of board members, this could include 
setting out duties for the Chair 

• Enhancing the role of the independent board members and their ability to hold 
the BBC to account 

• Strengthening the external scrutiny of the BBC, this could include, for example, 
greater oversight by Ofcom or Parliament 

• Other (please specify) [free text]  
• No changes are necessary  
• Unsure or no opinion 

 
39. In line with UK Music’s desire for the Public Purposes of the BBC to be underpinned by a 

greater focus on the creative economy workforce, it is vital that the workforce has 
representation within the management structures of the BBC. As well as the interests of 
employees, the interests of freelancers directly engaged by the BBC and all those 
working on commissioned productions should be represented at the highest level. 
 

40. Having the workforce (both freelance and employed) represented at board level or 
within management structures will ensure those who are creating the content are 
considered within the strategic direction of the organisation. Additionally, the music 
industry hopes that increased workforce representation will bring renewed focus on 
issues like safeguarding for freelancers engaged directly and within third party 
commissioned productions, as well as resolving potential industrial conflicts before 
they arise and allowing the corporation to address workforce issues early to the benefit 
of all parties. This will also help mitigate reputational and financial risk to the 
corporation. 
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41. Question 9: The government is considering targeted changes to increase 
transparency in the BBC to enhance BBC accountability over the next Charter 
period. Which options, if any, do you support? (Please select all that apply) 

 
• Improving the way the BBC communicates important information so it is 

clear, concise and able to be understood by everyone 
• Requiring the BBC to communicate important information better to 

industry stakeholders, particularly to other UK broadcasters 
• Requiring the BBC to communicate more information about its complaints 

process, particularly to those who submit complaints 
• Requiring the BBC to communicate more information about the process 

for selecting which programmes should be made and broadcast 
• Requiring the BBC to communicate more information about its editorial 

decisions 
• Other, please specify [free text limited to 200 words] •  
• No changes are necessary 
• Unsure or no opinion 
• No changes are necessary.  
• Other, please specify [free text limited to 200 words] 

 
 

42. From the perspective of the UK music industry, the BBC’s existing transparency and 
accountability framework provides a strong foundation for trust and effective 
partnership. The Corporation already operates under significant public scrutiny, with 
established oversight mechanisms. 
 

43. While more timely communication with the industry together with transparency 
around decision making is always welcome, we would not wish to see effort and 
budget directed away from content making nor the introduction of greater 
bureaucracy. The BBC tying itself in knots in an attempt to be more open would be in 
no one’s interests. 

 
44. Overall, the balance is about right. The BBC is already accountable in meaningful 

ways, and any targeted enhancements should focus on clarity rather than expanding 
oversight. What matters most to the music sector is that the BBC remains 
empowered and has secure funding to champion creativity, nurture new talent, and 
sustain the diverse musical landscape that underpins the UK’s cultural life. 
 

45. Question 10: Why, if at all, does the BBC’s independence matter to you? (Please 
select all that apply) 
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• It allows the BBC to be free from government or political influence in the content 
it releases 

• It allows the BBC to be impartial when reporting on elections, government 
policies, and political parties 

• It allows the BBC to hold government to account and/or be critical of 
government78 Consultation questions 

• It allows the BBC to be editorially independent and make the final call on what 
stories to cover and how to cover them. 

• It allows the BBC to pursue its own agenda, without interference, so it can 
provide content that serves audiences across the UK 

• Other, please specify [Free text] 
• The BBC’s independence does not matter to me 
• Unsure or no opinion 

 
46. The BBC’s independence has been a defining principle of every Charter, the 

Corporation must be free from political interference in both its editorial judgments 
and the way it manages itself. That independence is the foundation that enables the 
BBC to service the public impartially and with integrity. 
 

47. At a time of heightened debate about freedom of expression – shaped by polarised 
political discourse and the speed at which information circulates on social media – 
the BBC’s ability to act as a trusted, impartial source of truth is more important than 
ever. Independence is what allows it to make editorial and creative decisions without 
fear or favour. 

 
48. For the music industry, this independence is particularly significant. Music has long 

been a space where people express their lived experiences, challenge assumptions, 
and hold power to account. British music thrives because it can be bold, diverse, and 
sometimes uncomfortable. It gives people the freedom to speak truth to power, even 
when other spaces are being closed down and marginalised voices are being 
silenced. 

 
49. The BBC’s ability to play, platform, and tell stories about music and music makers 

across its output – just as it does with challenging dramas or documentaries – 
depends on it being insulated from those who seek to control the narrative and the 
space.  

 
50. The nature of the BBC, free from political or commercial influence is a strength that 

allows it to take risks and invest in platforming a broader range of acts, genres and 
works that broaden the talent pool and aid public and commercial discovery. 
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51. Maintaining that independence ensures the BBC can continue supporting the 
creative freedom that underpins the UK’s vibrant musical culture. 
 

52. Question 11: What measures to increase the BBC’s independence from 
government, if any, should be prioritised to support greater trust in, and 
engagement with, the BBC? In your response you may wish to explain your 
reasoning and provide relevant evidence. 
 

53. Building on our response to Question 10, measures that reinforce the BBC’s 
protection from political interference should be prioritised.  

 
54. While there is a desire from some organisations including within UK Music’s 

membership to see a perpetual charter, this is not supported by all our members, 
whereas the opportunity for the regular scrutiny and review that the Charter process 
provides is broadly welcomed by the music industry as a whole. 
 

55. Any new measures to increase independence should not divert funds away from 
content production. The UK music industry contributes £8 billion to the economy, 
and from the Proms to BBC Introducing to commissioning new works, the 
Corporation plays a significant role in supporting this success. Given music’s 
relationship to protest, marginalised voices and holding power to account, having an 
organisation able to champion this through its independence is vital. 

 
Chapter 2: Delivering Services for the Public Good 
 

56. Question 12: What, if anything, should the BBC focus on to ensure AI is used for 
the public good, and for the benefit of the wider creative industries? Please 
select all that apply. 

• Transparently explaining its own use of AI, for example, in the creation 
of content and services 

• Having new requirements (for example, transparency obligations), to 
set the ethical standards for AI’s use in public service media 
organisations  

• Teaching audiences how to recognise where AI has been used, and to 
critically assess the reliability of information and content 

• Helping audiences to use AI themselves, for example, teaching them 
basic prompting skills 

• Find innovative uses of AI to drive efficiencies within the BBC and in the 
wider media sector 
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• Act as a bridge between AI companies and smaller public service 
media who have less time and money to negotiate, helping to support 
wider collaboration 

• Other, please specify [free text limited to 200 words] 

• The new Charter should not introduce obligations around AI for the 
BBC 

• Unsure or no opinion 
 

57. The BBC must commit to protecting human creativity by committing not to use 
generative AI in its own productions, and ensuring AI does not replace human 
creators in its own or third-party productions. Any AI used in the organisation should 
be ethically trained with full consent of any creators / rightsholders of training data, 
and no content own ed by the BBC should be used for AI training without the 
express consent of relevant creators and rightsholders. Any AI generated content 
used for editorial purposes must be clearly labelled as such. 
 

58. Question 13: What kind of programming, if any, do you think the BBC should 
make more visible on its platforms? (Please select all that apply)  

 
• News and current affairs programming 

• Arts, religious and international affairs programming (sometimes referred to as 
‘underserved’ genres) 

• Children’s and educational programming 
• Programming showing different voices and perspectives from across the UK  

• Locally relevant programming 
• Other, please specify [free text limited to 200 words] 

• The new Charter should not require the BBC to make specific types of 
programmes more visible 

• Unsure or no opinion 
 

59. The BBC should make music programmes more visible on its platforms and 
AV channels both domestically and internationally and increase the overall 
investment in music programming across the Corporation. All music should be 
appropriately licensed at fair value. Music programming made by the BBC 
should focus on the unique curation that the BBC is expert in, rather than 
mimicking DSP generated playlists, which brings little added value to BBC 
audiences or artists (for example the playlisted content in the Music Mixes on 
BBC Sounds). 

 
60. Question 14: To what extent do you agree or disagree that the BBC should 

make greater use of third party platforms to share its content? 
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• Strongly agree – The BBC should definitely make greater use of third party 
platforms to share its content 

• Agree – The BBC should probably make greater use of third party platforms to 
share its content 

• Neither agree nor disagree – No opinion either way 
• Disagree – The BBC should not make greater use of third party platforms to 

share its content 

• Strongly disagree – The BBC should definitely not make greater use of third 
party platforms to share its content 

• Unsure 
 

61. Question 15: Reflecting on your response above, please explain why you agree 
-or disagree that the BBC should make greater use of third-party platforms to 
share its content. Please provide relevant evidence, where possible. 

62. The BBC should be reaching new audiences of all demographics and that 
includes those consuming their content through third party platforms. 
However, any expansion of use of third-party platforms must not come at the 
expense of the creators involved: music must continue to be licensed through 
fairly negotiated agreements. with all relevant stakeholders and across all 
relevant territories (either directly by the BBC, or by the third-party platforms). 

63. Any agreements between the BBC and third-party platforms should be used 
as an opportunity to drive up standards across the sector, by holding third 
party platforms to best-practice standards. 
 

64. Question 16: What, if anything, do you believe would improve the value and 
relevance of BBC news and current affairs to you? This includes all BBC news 
and current affairs content, including its TV, radio and online news services, 
and local, national and international news outputs. 

 
 

• Other, please specify [free text limited to 200 words]  

• A renewed focus on accuracy and impartiality 
• More clearly marking when content is news versus where it is opinion 
• Robust and transparent editorial guidelines applied consistently 

• Greater explanation of the editorial and journalistic decisions taken when 
reporting the news 

• Greater transparency when mistakes and errors are made 
• More effort to be made in taking into account the public’s views in its news 

coverage 
• Reporting more news stories which are local to you 
• Reporting more international news stories 
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• Highlighting stories which are not reported by other outlets 
• Other, please specify [free text limited to 200 words] 

• No changes are necessary 
• Unsure or no opinion 

 
65. The value and relevance of BBC news and current affairs is strengthened when its 

journalism reflects the realities of the UK’s cultural and creative life. The BBC is often 
the only broadcaster with the reach, remit and editorial space to cover the issues 
shaping our sector - from the pressures on grassroots venues to the economic 
contribution of the wider music ecosystem. Ensuring these stories are treated as part 
of the national conversation, rather than niche cultural content, would make BBC 
news more relevant to the millions of people for whom music is important. 
 

66. What would help most is investment in specialist expertise and the time to report with 
depth and nuance. When BBC newsrooms have the resources and independence to 
look beyond the immediate political cycle, they are better able to explore and 
develop the stories that explain how culture, communities and the creative economy 
intersect. 

 
67. Ultimately, the BBC’s value lies in its ability to provide trusted, independent 

journalism that reflects the UK as it actually is. That is diverse, creative, and shaped 
by the people and industries that contribute to our social and economic fabric. 
 

68. Question 17: Thinking about the next Charter period, what role, if any, do you 
think the BBC should have in ensuring UK citizens can recognise and access 
trusted and accurate information? Please provide any relevant evidence to support 
your response.  
 

69. Access to impartial, accurate and trusted information is central to a well-functioning 
democracy. Looking ahead to the next Charter period, UK Music believes the BBC 
should continue to play a central role in helping people recognise and access reliable 
information, particularly as public debate becomes more polarised and 
misinformation spreads rapidly online. 
 

70. As set out in our responses to Questions 10 and 11, music’s role in protest and 
giving voice to those not represented in the mainstream can make it vulnerable to 
misinformation pushed by those seeking to divide communities. Ensuring audiences 
have access to accurate information about artists, and the context and nuance of 
their work, is essential to protecting reputations and ensuring emerging talent do not 
retreat from sharing their work. The BBC’s ability to reflect these perspectives across 
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its news and current affairs output also helps audiences understand the full breadth 
of UK society. 

 
71. What would improve value most is not a shift in mission, but continued investment in 

media literacy, transparent journalism and the specialist expertise needed to 
contextualise complex issues. By maintaining its commitment to impartiality and 
broad representation, the BBC can help citizens identify trustworthy information and 
remain an anchor of public understanding. 
 

72. Question 18: The BBC’s international output showcases the UK, its culture and 
its values to a global audience. This includes the BBC World Service, which 
seeks to provide access to trusted news around the world in an increasingly 
challenging international environment. To what extent do you agree it is 
important that the BBC continues to perform these roles internationally? 

 

• Strongly agree – The BBC must continue to provide this role internationally 
• Agree – The BBC should continue to provide this role internationally  
• Neither agree nor disagree – No opinion either way 

• Disagree – The BBC should not continue to provide this role internationally  
• Strongly Disagree – The BBC must not continue to provide this role 

internationally  

• Unsure 

There is potential to increase the music offering on the BBC World Service, 
increasing the UK’s soft power but also building opportunities for cultural 
exchange and connection, as well as new audiences for all genres of British 
music, including audiences for music created by different diaspora communities 
within the UK. 

Chapter 3: Driving Growth Across the UK 
 

73. Question 19: What, if anything, do you value about the BBC being UK-
wide? (Please select all that apply) 

• Bringing people together from different communities across the UK, 
including its nations and regions. 

• Representing people from across the UK. 

• Telling local stories to a national audience. 
• Providing local news and information. 

• Money spent in local areas. 
• Stimulating local creative clusters (e.g. MediaCity in Greater 

Manchester, BBC’s new headquarters in the West Midlands), including 
through supporting the independent production sector. 
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• Jobs and skills development for local people. 
• Other, please specify [free text limited to 200 words] 

• None of the above 
• Unsure 

 
74. The BBC’s UK-wide reach is valuable because it supports a genuinely national music 

ecosystem while still amplifying local identity. Artists, audiences and the wider music 
industry benefit when opportunities aren’t limited to London or major cities but are 
spread across all nations and regions. Events such as the regional Proms concerts 
show how world-class performances can be taken directly to communities, inspiring 
new audiences and supporting local venues and orchestras. Radio 1’s Big Weekend 
and Radio 2’s Party in the Park bring large-scale, low-cost live music experiences to 
towns that might not otherwise host them, boosting local economies and giving 
emerging talent the chance to perform alongside established acts. 
 

75. BBC Introducing is one of the most important UK-wide platforms for new artists. Its 
regional shows ensure that musicians from every part of the UK can be discovered, 
championed and connected to national exposure, festival slots and industry pathways. 
It must be preserved and strengthened in order to secure opportunities for artists 
across the UK and nurture a broad and inclusive talent pipeline across the UK.  

 
76. Similarly, initiatives like BBC Radio Scotland’s Young Traditional Musician competition 

preserve and promote national musical identities while giving young performers a 
platform. 
 

77. The employed ensembles in cities around the UK provide a focus for thriving classical 
music ecosystems outside of London, providing a clear career pathway for musicians 
and those in associated professions (sound engineers, orchestra managers) in 
locations that may not otherwise support this, and a clear career destination for HE 
institutions. Additionally, the employed ensembles help sustain a pool of freelancers 
working to equally high standards, again, supporting a wider local ecosystem.  

 
78. Key music awards ceremonies have recently moved out of London and have been 

delivered successfully in partnership with the BBC, for example the BRITs in 
Manchester and the Mercury Music Prize in Newcastle. BBC Radio 2 supports National 
Album Day as a partner, alongside regional BBC radio networks. 
 

79. A UK-wide BBC helps maintain a shared cultural space while ensuring that music from 
all nations is heard, supported and celebrated. It strengthens the pipeline of British 
talent and ensures that public service broadcasting delivers for the whole music 
community, wherever it is based. 
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80. Question 20 (1): To what extent do you agree or disagree that the BBC should 

be required to spread more of its spending, activities, and decision-making 
across nations and regions of the UK? 

 
• Strongly agree – The BBC should definitely do more to spread its spending, 

activities and decision making across nations and regions of the UK. 
• Agree – The BBC should probably do more to spread its spending, activities 

and decision making across nations and regions of the UK. 

• Neither agree nor disagree – No opinion either way. 
• Disagree – The BBC should probably not do more to spread its spending, 

activities and decision making across nations and regions of the UK.  
• Strongly disagree – The BBC should definitely not do more to spread its 

spending, activities and decision making across nations and regions of the UK. 

• Unsure 
 

81. As outlined previously, UK Music and its members value the spread of BBC activities 
and spending in the nations and regions of the UK.  
 

82. However, UK Music will not be expressing a view either way as to whether more 
spending should take place across the UK, as there is not enough information provided 
to understand the impact of any changes. However, any changes to spending 
allocations must be considered carefully and in the long-term and the following 
principles should be adhered to when considering any changes of existing spending 
allocations and locations for activities in the UK. Instead, the following principles 
should be adhered to when considering any changes of spending allocations and 
locations for activities in the UK: 

 
83.  

• Any changes likely to impact the workforce, must be widely consulted upon 
with the workforce, and enough time be given for changes in location or 
funding to be planned for and carried out with minimal disruption. 

• Music throughout the UK operates in interconnected ecosystems. Changes 
to one part of the ecosystem can have significant unintended consequences 
for other parts, and these must be fully assessed and taken into 
consideration in any decision-making. 

• While the geographical locations of productions and activities are important 
considerations to the local economy and to music ecosystems, the curation 
of content can also have a significant impact on the opportunities available 
in a particular location, and should be fully considered in decision-making. 
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84. For example, recent decisions to remove a number of specialist Scottish DJs and 
curators from BBC Scotland’s late night output has resulted in a significant reduction in 
the playlisting of Scottish artists on the station, with independent analysis published in 
The Herald9, showing changes between 2025 and 2026 of: 

85.  
• plays of new music down 69% 
• plays of new Scottish independent music down 67% 
• Scottish music overall down 26% 
• 80’s and 90s’s music up 107%. 
 

86. While the BBC will of course make editorial decisions and changes to its curated output 
from time to time, the above significant reduction in Scottish output from Scotland’s 
only national BBC radio station significantly impacts the station’s ability to reflect, 
represent and serve the diverse communities of all of the United Kingdom’s nations and 
regions as per its Public Purpose. 
 

87. Similarly, were the BBC to consider the wholesale relocation of an employed ensemble, 
the absolute worst-case scenario would be an emulation of the disastrous decision by 
the previous government to relocate English National Opera from London to 
Manchester for half the year. The short timeframe, lack of consultation, and apparent 
lack of understanding for the operation of a large cultural institution resulted in 
significant job losses and the net weakening of an important British cultural institution. 
 

88. Question 20 (2): Which option(s), if any, would you support for spreading the 
BBC’s economic impact and role supporting the production sector across the 
UK nations and regions? (Please select all that apply). 

• Requiring the BBC to develop long-term strategies for regional creative sector 
development 

• Further quotas or obligations for producing content outside London and the 
M25 

• New quota targets for basing staff involved in commissioning content across 
the UK nations and regions 

• Governance changes to give regional or local leads for commissioning content 
more control over their budget and decision-making Consultation questions 
81 

• Changing the rules so location is factored into decision-making around 
commissioning content from independent production companies • Other: 
please specify 

• None of the above  
• Unsure or no opinion 
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89. As per the principles and examples listed in the answer to question 20 (1), the most 

important aspect in considering how to spread the BBC’s long-term economic impact 
is to ensure decision-making is centred around long-term strategies for creative 
sector and workforce development. These strategies must be developed in 
collaboration with the sector. Overall, actions based on long-term considered 
strategies are more likely to be effective and impactful and attract the support of the 
sector, rather than actions delivered in isolation, with poor consultation and in short 
timeframes. 
 

90. Question 21: What, if anything, do you think the BBC could do to fill skills gaps 
in the creative sector? Please provide any relevant evidence, where possible. 
 

91. The BBC can help fill skills gaps in the UK’s creative sector by protecting and 
expanding the music-development routes it already delivers, particularly through its 
BBC Talent Music programmes. The UK music industry depends on a strong and 
diverse talent pipeline, yet this is under pressure as universities close music courses 
and schools have in recent years prioritised STEM at the expense of creative 
subjects, (although recent government interventions may change this). In this 
context, the BBC’s role becomes even more important. 

92. Programmes such as Ten Pieces, BBC Young Musician, BBC Young Composer and BBC 
Open Music introduce young people to composition, performance, production and 
broadcasting. BBC Open Music offers hands-on training in radio, live-event and 
technical production, alongside mentoring and industry masterclasses—opportunities 
that are becoming harder to access elsewhere. 

93. The BBC also supports unsigned and emerging artists through BBC Introducing and 
regional initiatives such as Horizons in Wales, which help develop local talent and 
strengthen music ecosystems across the UK. Large-scale popular-music events like 
Radio 1’s Big Weekend show how performance, outreach and skills development can 
be combined effectively, with workshops that introduce young people to careers in live 
events, sound engineering and media production. 

94. Additionally, the work the employed ensembles do within schools, and the wider 
community is an important route to informing young people about the possibilities of a 
career in or adjacent to classical music, particularly for those families who would not 
otherwise attend classical concerts. As stated previously, the employed ensembles 
also provide a clear career route for HE graduates and help maintain the local music 
ecosystem that allows music colleges and conservatoires to flourish. 

95. The breadth of the BBC’s live events, live location recordings and broadcasts as well as 
studio broadcasts also provides opportunities for formal training within employed 
structures for behind the scenes talent, working to high professional standards. These 
opportunities continue to be difficult to access within the private sector, particularly 
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with increased pressure on recording studios and the live sector through increased cost 
of living, national insurance and energy costs.  

96. These routes are essential to the UK music industry and must be protected as 
alternative pathways continue to shrink. 
 

97. Question 22: If you represent an organisation that has worked with the BBC in 
the past, please share your reflections and provide evidence on your 
experience of how your partnership has worked and how it could be 
improved. You may wish to consider how you aligned vision and goals for the 
partnership, trust, communication, transparency, decision-making, or other aspects 
of partnership working. 

• N/A  
 

98. Question 23: If you are responding on behalf of an organisation with an interest 
in R&D (e.g. a production company, university, a technology hardware 
company), how would you like to see the BBC supporting innovation? Please 
provide relevant evidence, where possible. In your answer, you may wish to 
consider any specific areas where you think it should focus its leadership; what point 
of the R&D lifecycle is the BBC’s support most valuable; and how would you like the 
BBC to partner with organisations like yours in R&D. 

• N/A  
 

99. Question 24: If you represent an organisation in the creative industries, please 
share your reflections on your experience of the current market impact 
regulation process and how it could be improved. Please provide relevant 
evidence, where possible. 

• N/A 

Chapter 4: Sustainable and Fair Funding 

 

100. Question 25: To what extent do you agree that the licence fee should continue 
to fund a wide range of services and output that aim to inform, educate and 
entertain audiences? 

• Strongly agree - The licence fee should definitely fund a wide range of 
services and output that aim to inform, educate, and entertain. 

• Agree - The licence fee should fund a wide range of services and 
output that aim to inform, educate, and entertain. 

• Neither agree nor disagree - No opinion either way. 
• Disagree - The licence fee should not fund a wide range of services 

and output that aims to inform, educate, and entertain.   
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• Strongly disagree - The licence fee should definitely not fund a wide 
range of services and output that aims to inform, educate, and 
entertain.   

• Unsure. 
 

101. Question 26: To what extent do you agree that the BBC should use the funding 
it receives through the licence fee to deliver a broad range of benefits to the 
UK? This could include objectives such as investing in the nations and regions 
to drive growth across the UK, and developing skills that support the creative 
economy.  

• Strongly agree - The BBC should definitely use the licence fee to fund 
a broad range of benefits to the UK and the creative economy. 

• Agree - The BBC should use the licence fee to fund a broad range of 
benefits to the UK and the creative economy.   

• Neither agree nor disagree - No opinion either way. 
• Disagree - The BBC should not use the licence fee to fund a broad 

range of benefits to the UK and the creative economy.    
• Strongly disagree - The BBC should definitely not use the licence fee to 

fund a broad range of benefits to the UK and the creative economy. 
• Unsure N/A  

 
102. Question 27: To what extent do you agree that the scope of the licence fee 

should be reformed to support the BBC’s long term sustainability, which could 
involve requiring more households to pay but with each paying less? 

• N/A 
 

103. Question 28: To what extent do you agree or disagree that BBC content or 
services should carry advertising, bearing in mind how this could provide a new 
income stream for the BBC, how it might impact the audience experience and 
the impact on other broadcasters? 

• Neither agree or disagree 
 

104. Question 29: Would you be willing to pay for a BBC top-up subscription service 
focused on premium and entertainment content, in addition to your licence fee, 
assuming it was a similar price to other popular video-on-demand subscription 
services? 

• N/A  
 

105. Question 30: To what extent do you agree or disagree that new concessions for 
households facing significant financial pressures should be introduced? 

• N/A 
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106. Question 31: To what extent do you agree or disagree that technology should 

be used to support compliance, for example by requiring households using BBC 
iPlayer to enter details from their TV licence? 

• N/A 
 

107. Question 32: Do you have any other views on the BBC’s funding model that you 
wish to share? In your response, you may wish to explain why you agree or 
disagree with the potential changes above or suggest a different funding 
model. 

108. A sustainable funding model for the BBC is essential for the health of the UK music 
industry, and any approach that reduces the BBC’s budget would have damaging 
consequences. The BBC is one of the few institutions that invests consistently in 
music across genres, regions and career stages.  

The BBC has a Public Purpose to provide distinctive output and support the wider 
creative economy in a way others can’t – it must be adequately funded in order to 
fulfil this. 

Cuts to its funding would inevitably mean less musical output, fewer commissions, 
and a contraction of the routes that support new and emerging talent. 

109. For the UK music sector, the risks are clear: 
• Fewer opportunities for new artists — Platforms such as BBC 

Introducing are often the first national springboard for unsigned 
musicians. Reduced funding would limit discovery, exposure and 
development at a time when other routes are already shrinking. New 
music obligations should remain within Operating License Agreements 
in order to reach new audiences, and consider being added for music 
adjacent programming, eg, TV and radio programmes about new 
music. 

• Reduced music education and early-years engagement — Projects 
that nurture young talent, from Ten Pieces to BBC Young Composer, 
rely on stable funding. Cuts would narrow access just as schools 
increasingly prioritise STEM over creative subjects. 

• Fewer commissions and original scores — Less content means 
fewer opportunities for composers, producers and session musicians, 
weakening the creative workforce. 

• Threats to the BBC Orchestras and Choirs — These ensembles are 
not a luxury; they are a cultural necessity and a vital professional 
ecosystem. Any funding squeeze puts their future—and the skills they 
sustain—at risk. 
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• Reduced appearance and commission fees for artist and 
composers. There are already grave concerns within UK Music’s 
membership around fair remuneration for artists and composers, so 
any watering down of contract terms or reductions in appearance fees 
will further limit those who can afford to take part, inevitably limiting the 
breadth, diversity and overall quality of productions and content. 
 

110. For these reasons, we would not support any funding model that reduces the BBC’s 

ability to invest in music. 

______________________________________________________ 

Annex A   

UK Music’s membership includes:   

 

AIM - Association of Independent Music  

The trade body for the independent music sector and community which make up a 
third of the UK’s recorded music market alone. Representing 1000+ independent 
record labels and associated businesses, AIM’s members range from globally 
recognised brands to the next generation of British music entrepreneurs.   

BPI - British Phonographic Industry  

The voice of recorded music, championing British music at home and abroad, and 
representing 500 music businesses of all sizes across the UK. Administers the Music 
Export Growth Scheme and BRITs Certified, owns and organises the BRIT Awards 
and the Mercury Prize, and co-owns the UK’s Official Charts Company.   

FAC – The Featured Artists Coalition -   

FAC is the UK trade body representing the specific rights and interests of music 
artists. We are a not-for-profit organisation, serving a diverse, global membership of 
creators at all stages of their careers. The FAC is formed by artists, for artists, and we 
place this ethos at the centre of all we do. We are an inclusive community that 
advocates, educates, collaborates and researches on behalf of artists, coming 
together to provide a strong, collective voice within the industry and to governments 

domestically and abroad.    

The Ivors Academy  

The Ivors Academy is the UK’s not-for-profit professional association exclusively for 
songwriters and composers. They equip their members with the skills and 
connections they need to succeed through education and networking events. The 
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Ivors Academy also advocates for the rights of songwriters and composers to ensure 
they are fairly compensated for their work. As a community, they recognise 
excellence in songwriting and composing by judging and presenting the prestigious 
Ivor Novello Awards.   

MMF – Music Managers Forum 

Representing over 1000 UK managers of artists, songwriters and producers across 
the music industry with global businesses.  MPG - Music Producers Guild - 
Representing and promoting the interests of all those involved in the production of 
recorded music – including recording studios, producers, engineers, mixers, 
remixers, programmers and mastering engineers.   

MPA - Music Publishers Association 

The representative voice of the UK’s music publishing sector. Membership 
includes over 95% of the country's major and independent music publishers 
and close to 4,000 catalogues across all genres of music.   

MU - Musicians’ Union  

Representing over 36,000 musicians from all genres, both featured and non-featured.   

PPL - licenses recorded music in the UK when it is played in public or broadcast and 
ensures that revenue flows back to our members. These include independent and 
major record companies, together with performers ranging from emerging musicians 
to globally renowned artists. In 2024, PPL’s revenue was over £300 million, the 
highest in the company’s 90-year history and we paid over 172,000 performers and 
recording rightsholders. In the last five years alone, PPL has distributed over £1.25 
billion to performers and recording rightsholders. 

PRS for Music 

Here for music since 1914, PRS for Music is a world-leading music collective 
management organisation representing the rights of over 175,000 talented 
songwriters, composers and music publishers. Redefining the global standard for 
music royalties, PRS for Music ensures its members are paid whenever their musical 
compositions and songs are streamed, downloaded, broadcast, performed and 
played in public.  In 2023, PRS for Music paid out £943.6m in royalties and collected 
a record £1.08 billion in revenues.   
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