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Parental Leave and Pay Review - UK Music Submission 
 
 

1. UK Music is the collective voice of the UK’s world-leading music industry. UK Music 
represents all sectors of the music industry – bringing them together to collaborate, 
campaign and champion music. A full list of UK Music members can be found in 
Annex A. 
 

Question 1: Please tell us in what capacity you are primarily responding: 

2. Other - on behalf of an umbrella body that represents organisations that 
represent both employees / self-employed workers and employers. 
 

Question 2: If you are responding on behalf of an employer or another organisation, 
what is its name? 

3. UK Music 

Question 5a: Do you think that the current parental leave and pay entitlements 
supports these objectives (Yes or No): 

• Providing sufficient time off work with adequate pay to support maternal 
health – No. 

• Supporting economic growth through labour market participation by enabling 
more parents to stay in work and advance in their careers, including reducing 
the gender pay gap – No. 

• Ensuring adequate resources and leave for parents to facilitate the best start 
in life by supporting the healthy development of young children – No. 

• Providing parents the flexibility to make balanced childcare choices, including 
co-parenting – No.  
 

Question 5b: For each objective, briefly explain the reasons for your selection 
above. Please provide any evidence (including links) to support your view.  

Providing sufficient time off work with adequate pay to support maternal health 
– No 

i) Low rate of pay for Maternity Allowance (MA) 
 

3. According to Mgures from the Department for Culture, Media and Sport (DCMS), 
around 66% of the music, performing and visual arts workforce are freelance.1 Within 
music, this Mgure is estimated to be around 70%.2 Self-employed mothers receive at 
maximum £187.18 a week in Maternity Allowance, whereas a worker on National 
Minimum wage working a 40-hour week would earn £488.40, more than 2.5 x the 
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maximum Maternity Allowance rate. This puts a signiMcant strain on household 
Mnances, even more so for single-parent households and households where the 
mother is the main breadwinner, as there currently is no earnings-linked element to 
MA.  
 

ii) Impact of parental leave on a business – no guarantee of work after leave 
 

4. An additional consideration for a mainly self-employed workforce is the longer-term 
impact on the mother’s business of a prolonged period out of work. The mother’s 
earnings are unlikely to go straight back to their pre-baby levels straight away,3 
causing additional Mnancial strain. There are a number of contributing factors: 
 

• Clients going elsewhere during the mothers MA period. 
• Lack of visibility and networking opportunities while on leave. 
• DifMculty arranging childcare around irregular working hours & late / away 

from home working. 
• Lack of understanding and maternity discrimination by clients. 
• No employment protections to guarantee return to work at the same salary 

level. 
 

5. According to the Music Producers Guild (MPG): “On returning to work, the long 
hours and lack of a set pattern raise logistical and Gnancial difGculties with childcare, 
which tend to impact the mother’s career signiGcantly more than the fathers. We have 
anecdotal reports of women moving sideways out of production into admin-related 
roles with more regular hours.” 4 
 

6. One respondent to PiPA’s “Balancing Act- Take Two” survey said: “I am in favour of 
parental responsibility being shared as equally as possible. I also feel that in terms of 
the long-term career impact of taking on less work when children are very small, 
sharing this between parents is better - it took an inadvertently long time for Gxers to 
start booking me again when they knew I had young children, but my husband didn’t 
have to negotiate this.” 5  
 

7. A parental leave system that facilitates more equal caregiving, and supports mothers 
to maintain their businesses would mitigate some of the issues above. 

 
8. PiPAs Balancing Act survey shows 60% of respondents felt the parental leave they 

took was insufMcient, and 90% of those cited Mnancial constraints as the primary 
reason. 6  
 

iii) Impact of parental leave eligibility criteria on maternal health  
 

9. The lack of paid leave entitlements for self-employed fathers, or neonatal leave for 
self-employed parents has the most signiMcant impact on self-employed mothers 
facing physical and mental health issues following the birth of their child.  
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10. The lack of bereavement leave for self-employed women who tragically lose their 
baby means they are left Mlling out the same forms designed for parents of living 
babies in order to claim a MA entitlements for bereaved parents. This insensitive 
process has the potential to increase stress at a time that is already challenging. 

 
 

11. Supporting economic growth through labour market participation by enabling 
more parents to stay in work and advance in their careers, including reducing 
the gender pay gap – No 
 

12. UK Music’s Diversity Report 20247 showed that only 24.1% were a parent or carer to 
a child under 18, compared to 42.3%8 of the general population. Young women were 
overrepresented in our data, with a drop-off from age 35 that continued until 
retirement age.9 
 

i) Motherhood Penalty 
 

13. According to PiPA’s Balancing Act report, the pay penalty has more than doubled for 
parents and carers from earning £3,000 less than others in 2018 to £7,000 less in 
2023. They are having to reduce their working hours or give up paid work to manage 
their caring responsibilities: 
 

• 88% of respondents have had to turn down work due to caring 
responsibilities. 

• 85% of women have had to reduce their working hours and availability to 
manage caring responsibilities. 

• Almost half of respondents (49%) have had to give up a job or paid work with 
women impacted the most (50% versus 35% of men). 
 

14. Data on freelance gender pay gaps in the music industry specifically is limited, 
however, a 2020 study by IPSE put the self-employed gender pay gap at 43%, with 
the Musicians Census putting the average gender pay gap on music earnings for 
musicians at 9%,10 with women significantly underrepresented in the higher earnings 
bracket of >£70,000 pa. 
 

15. The new role of a freelance champion that was announced as part of the 
government’s Creative Industries Sector plan must have a remit to gather further 
data on the freelance workforce, including the gender pay gap, in order for this to be 
better understood and addressed. 

 
16. There are examples of schemes among major employers in the music industry that 

have the potential to meet this objective, and we would like to see the government 
applying learning from these schemes to any new statutory schemes, as well as 
incentivising good practice amongst employers. 

 
17. Some examples include: 
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• Universal Music - Family Matters policy was updated in 2023 to include 
partners leave. This policy means that all new parents – irrespective of gender 
or how they became a parent - are eligible for 12 months of parental leave, 
with six months at full pay. Dedicated programme for Women in A&R. 

• Warner Music – Introduced a new parental leave policy in 2024 which 
includes up to 12 months leave for all parents, with up to 26 weeks of that 
being fully paid. This is coupled with emergency back-up care for children and 
elders through Bright Horizons. 

• Sony Music has Equal Parental Leave where fathers can take 52 weeks leave 
as well as mothers.  
 

Ensuring adequate resources and leave for parents to facilitate the best start in 
life by supporting the healthy development of young children - No 

 

i) Hardship 
 

18. PiPA’s Balancing Act report found that over half (54%) of respondents have had to 
cut back on household items to manage parent and carer related costs, with: 

• One in four people having to borrow money from friends or family. 
• 4% of respondents reporting using a food bank. 
• 2% of respondents having sold or released equity from their homes. 

 
ii. Parents are delaying having children 

 
19. PiPA’s Balancing Act report showed that 71% freelancers said working in the 

performing arts impacted their reproductive choices, and that some are having one 
child (rather than more) out of necessity, curtailing their reproductive choices. 69% 
said they were inclined to delay these decisions by two to Mve years.11 

“As a result of delaying we won’t be able to give our child a sibling as we have 
reached a non-fertile age.” 

“I am unable to consider having a second child due to the impact I know it will have 
on my career.” 

“I feel I have to choose between my job/career or a second child. I feel life would be 
too hard with another child and navigating work.” 

 

iii. Self-employed adopters are excluded from paid statutory adoption leave 
 

17. An additional barrier to giving children the best start in life is exclusion of self-
employed parents from statutory adoption leave. While Local Authorities may give 
discretionary funding, information about how to access any funding is not generally 
readily available, and there is no guaranteed scheme that would enable prospective 
adopters who are self-employed to plan and budget.12 
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Providing parents the flexibility to make balanced childcare choices, 
including co-parenting No 

 

18. The current system has no paid leave for self-employed fathers, preventing many 
from sharing childcare responsibilities with the mother. The low rate of pay for 
Maternity Allowance exacerbates financial pressure on families and puts pressure on 
fathers to seek more freelance work and seek longer hours while the mother is on 
leave. This pressure also results in mothers returning to work sooner than they would 
have liked. Strict rules around mothers working during MA and unclear guidance 
regarding what is and isn’t permitted, and how part-time working impacts MA mean 
that there is little genuine choice for families who are self-employed. This entrenches 
and exacerbates existing gender stereotypes. 
 

19. Shared Parental Leave hasn’t yielded significant long-term equality impacts for the 
music industry, as the self-employed nature of the workforce means the majority of 
workers remain excluded from the scheme. This disparity affects career trajectories, 
as self-employed mothers are more likely to experience disruptions to their 
professional development, while fathers face cultural and financial barriers to 
increase their caregiving commitments. The absence of tailored policies for 
freelancers reinforces inequality in both domestic and professional spheres. 
 

20. UK Music’s Diversity Workforce Survey reveals that parents and carers remain 
underrepresented in the music industry. In 2024, 61.8% of respondents had no 
caring responsibilities; only 24.1%. were a parent or carer of a child/children under 
18. A deep dive into these figures in 2022 showed that more men than women in the 
survey had care responsibilities but the majority of primary parents or carers are 
women; just over one third (33.5%) of respondents said they were the primary carer, 
over two thirds of whom are women (69.5%). The 2022 survey also showed mothers 
and female carers are almost three times more likely to turn down work opportunities 
than men (72.3% compared to 25.5%). A small but concerning group of people 
(13.8% of parents and carers) report being denied work because of care 
responsibilities, nearly all of which were women. 

 
21. Of the respondents with no care responsibilities, the majority are female, pointing to 

a loss of female talent when they become mothers or carers. This matches up with 
statistics from the music industry which shows women start leave the industry around 
the 30-40 age bracket. These means women lose the opportunity to be promoted to 
more senior roles. Combined with being the group most likely to miss out on work 
opportunities, women who are parents and carers appear to be an incredibly 
vulnerable group. 

 
22. Major employers in the music industry have introduced policies to help address 

unequal caring responsibilities. For example, Sony Music introduced a policy in 2022 
that entitles parents to claim a significant financial contribution towards the cost of 
childcare for pre-school age children. Incentivising good practice by employers 
should be considered in any new schemes.  
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Question 6: Are there further or other objectives that you would like to see included 
as part of the parental leave and pay review? (Yes or No)  
 

23. Yes 
 
Question 6b: Please list and briefly explain each one, including providing links to any 
relevant evidence. 

24. We would recommend an additional objective, of “Reducing Inequality, 
irrespective of economic status, any protected characteristics or employment 
status of the parents.” This would ensure that all sectors and all employment 
statuses would need to be properly considered in order for the review to meet its 
objectives. 
 
Question 7: Please prioritise the objectives, including any additional objectives, in 
order of importance (for example with 1 being most important). 

1) Ensuring adequate resources and leave for parents to facilitate the best start 
in life by supporting the healthy development of young children 
2) Providing sufficient time off work with adequate pay to support maternal 
health 
3) Supporting economic growth through labour market participation by enabling 
more parents to stay in work and advance in their careers, including reducing 
the gender pay gap 
4) Providing parents the flexibility to make balanced childcare choices, 
including co-parenting 
5) Reducing inequality, irrespective of economic status, any protected 
characteristics or employment status of the parents. 
 

Question 8: If you have any additional comments, evidence or suggestions that you 
have not had the opportunity to provide elsewhere, please do so here. 

25. We welcome the government’s comprehensive review of the parental leave system, 
which we believe is failing families in our sector. For reforms to be effective, the 
sector must be carefully consulted on the detail, and assumptions about ways of 
working should be avoided. In particular, the nature of the music and wider 
performing arts sectors must be considered, with freelance working, irregular hours 
and fluctuating incomes, and the need for flexibility to accommodate changing 
schedules and the ad-hoc nature of the business being fully taken into account in any 
proposed reforms.  

About UK Music 

UK Music is the collective voice of the UK’s world-leading commercial music 
industry. It advocates on behalf of its members - including musicians, songwriters, 
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managers, producers, record labels, publishers and collecting societies - by 
engaging with government, regulators, and industry stakeholders. UK Music works to 
shape policies that support a vibrant and sustainable music sector, while 
championing the cultural and economic value of music both domestically and 
internationally. 

About this submission 

UK Music have long called for changes to the Parental Leave system, working closely 
with Tracy Brabin on the “Selfieleave Bill” (Shared Parental Leave and Pay 
(Extension)) in 2018 to extend shared parental leave to freelancers. 

Parents and Carers in Performing Arts (PiPA) is a nationwide organisation raising 
awareness of the unique challenges facing parents and carers in the performing arts.  

PiPA and UK Music have a strategic partnership as part of UK Music’s 10-Point-Plan, 
which includes a pledge for each UK Music member to identify and invest in a 
socially engaged organisation that focuses on gender or race issues. UK Music has 
collaborated with PiPA since 2020, recognising the vital work they do addressing 
systemic inequalities in parental leave and gender dynamics within the music 
industry. 
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Annex A – UK Music Membership 

UK Music’s membership includes:  

AIM - Association of Independent Music – The trade body for the independent 
music sector and community which make up a third of the UK’s recorded music 
market alone. Representing 1000+ independent record labels and associated 
businesses, AIM’s members range from globally recognised brands to the next 
generation of British music entrepreneurs.  

BPI - The British Phonographic Industry – The representative voice of the UK’s 
recorded music sector. Its membership consists of approximately 500 music 
companies, ranging from hundreds of SME independent labels to the major global 
record companies Sony Music Entertainment UK, Universal Music UK and Warner 
Music UK. BPI owns and organises the BRIT Awards and the Mercury Prize, 
administers the Music Export Growth Scheme (MEGS) and co-owns the UK’s OfMcial 
Charts Company.  

FAC – The Featured Artists Coalition -  FAC is the UK trade body representing the 
speciMc rights and interests of music artists. We are a not-for-proMt organisation, 
serving a diverse, global membership of creators at all stages of their careers. The 
FAC is formed by artists, for artists, and we place this ethos at the centre of all we do. 
We are an inclusive community that advocates, educates, collaborates and 
researches on behalf of artists, coming together to provide a strong, collective voice 
within the industry and to governments domestically and abroad.   

The Ivors Academy - The Ivors Academy is the UK’s not-for-proMt professional 
association exclusively for songwriters and composers. They equip their members 
with the skills and connections they need to succeed through education and 
networking events. The Ivors Academy also advocates for the rights of songwriters 
and composers to ensure they are fairly compensated for their work. As a 
community, they recognise excellence in songwriting and composing by judging and 
presenting the prestigious Ivor Novello Awards.  

MMF – Music Managers Forum - Representing over 1000 UK managers of artists, 
songwriters and producers across the music industry with global businesses.  

MPG - Music Producers Guild - Representing and promoting the interests of all 
those involved in the production of recorded music – including recording studios, 
producers, engineers, mixers, remixers, programmers and mastering engineers.  

MPA - Music Publishers Association - The representative voice of the UK’s music 
publishing sector. Membership includes over 95% of the country's major and 
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independent music publishers and close to 4,000 catalogues across all genres of 
music.  

MU - Musicians’ Union - Representing over 36,000 musicians from all genres, both 
featured and non-featured.  

PPL - licenses recorded music in the UK when it is played in public or broadcast and 
ensures that revenue flows back to our members. These include independent and 
major record companies, together with performers ranging from emerging musicians 
to globally renowned artists. In 2021 we collected £252.8 million while also 
distributing money to 147,000 performers and recording rightsholders.  

PRS for Music - Here for music since 1914, PRS for Music is a world-leading music 
collective management organisation representing the rights of over 175,000 talented 
songwriters, composers and music publishers. RedeMning the global standard for 
music royalties, PRS for Music ensures its members are paid whenever their musical 
compositions and songs are streamed, downloaded, broadcast, performed and 
played in public.  In 2023, PRS for Music paid out £943.6m in royalties and collected 
a record £1.08 billion in revenues.   

 
 


