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Call for Evidence on Pricing Practices in the Live Events Sector - UK
Music Submission

. UK Music is the collective voice of the UK’s world-leading music industry. UK Music
represents all sectors of the music industry — bringing them together to collaborate,
campaign and champion music. A full list of UK Music members can be found in
Annex A.

. In response to the call for evidence, we have identified key areas where reforms are
needed to improve transparency and ensure fairer pricing practices in the live events
sector. These focus on clear and upfront ticket pricing, tackling excessive fees,
requesting the CMA conduct a market study, and calling on the Government to
commission consumer research to better understand ticket-buying behaviours.

o Ticket pricing must be clear, upfront, and transparent - particularly with
regards to fees and dynamic pricing.

Transparency in fees

. Situations where face value of a ticket is initially advertised, and additional fees are
revealed later in the checkout process can create a misleading environment for
consumers. This “drip pricing” makes it difficult for consumers to compare prices
across platforms and could leave fans feeling pressured into accepting a higher price
than they were expecting.

. We welcome measures in the Digital Markets Communications & Consumers Act
2024 to combat “drip pricing” and enhance price transparency. These measures
should eliminate such practices, but strict enforcement is needed to prevent the law
being circumvented.

. Ticket fees can contribute significantly to the overall cost that consumers pay. A
December 2024 investigation by The Guardian found that these cumulative fees can
reach as high as 41% of ticket’s total price in the UK, and on average account for
between 20%-30% of the price paid by the customer.

. These charges include booking, administration, order processing, and venue
restoration fees. While they are presented as separate costs and necessary for
ticketing companies to cover their operations, there is a lack of clarity regarding how
the fee revenue is divided.


https://www.theguardian.com/money/2024/dec/01/entertainment-industry-accused-of-fleecing-fans-as-uk-ticket-mark-ups-reach-41
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7. For example, some fee revenue may be passed back to the venue, while at larger
shows, the promoter may request a rebate on service fees from ticket agents. In
stadium-level events, even the artist may receive a share of this revenue.

8. These fees on top of a ticket’s face value require greater transparency to prevent

potential overcharging and provide consumers with a clear understanding of where
their money is going.

Transparency regarding dynamic pricing and alternative pricing models

9. Similarly, clear presentation of other ticket pricing models, such as dynamic pricing —
where ticket prices fluctuate based on demand - is essential. Currently, terms around
dynamic pricing can be unclear and confusing to consumers. Any use of dynamic
pricing should be clearly communicated to consumers before purchase, ensuring
that key information is upfront, clear, and not concealed behind icons or buried in
terms and conditions.

10. Though not dynamic pricing (as prices were not adjusted in real time using an
algorithm), Ticketmaster’s “platinum” tickets for Oasis’ “LIVE 25” shows was
criticised by the CMA for potentially providing unclear information to consumers.
“Platinum” tickets were sold at nearly 2.5 times the price of equivalent standard
tickets without sufficiently explaining they did not offer additional benefits.

11.To maintain consumer trust, all pricing models — whether dynamic, platinum, or
otherwise - must be presented with unambiguous transparency, ensuring buyers
understand exactly what they are paying for and why.

e Consumer research is needed to better understand how ticket buyers
navigate the market.

12.In addition, there is a need for the Government to commission consumer research to
assess how ticket buyers make purchasing decisions, their awareness of official
sellers versus resale platforms, and the extent to which pricing structures influence
their choices. Understanding these behaviours will help shape policies that better
protect consumers and ensure a more transparent ticketing market.


https://www.gov.uk/government/news/cma-seeks-changes-to-the-way-ticketmaster-labels-tickets-and-provides-pricing-information-to-fans
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Annex A

UK Music’s membership includes:

AIM - Association of Independent Music — The trade body for the independent music
sector and community which make up a third of the UK’s recorded music market alone.
Representing 1000+ independent record labels and associated businesses, AIM’'s members
range from globally recognised brands to the next generation of British music
entrepreneurs.

BPI - The British Phonographic Industry — The representative voice of the UK’s recorded
music sector. Its membership consists of approximately 500 music companies, ranging from
hundreds of SME independent labels to the major global record companies Sony Music
Entertainment UK, Universal Music UK and Warner Music UK. BPI owns and organises the
BRIT Awards and the Mercury Prize, administers the Music Export Growth Scheme (MEGS)
and co-owns the UK’s Official Charts Company.

FAC - The Featured Artists Coalition - FAC is the UK trade body representing the specific
rights and interests of music artists. We are a not-for-profit organisation, serving a diverse,
global membership of creators at all stages of their careers. The FAC is formed by artists, for
artists, and we place this ethos at the centre of all we do. We are an inclusive community that
advocates, educates, collaborates and researches on behalf of artists, coming together to
provide a strong, collective voice within the industry and to governments domestically and
abroad.

The Ivors Academy - The Ivors Academy is the UK’s not-for-profit professional association
exclusively for songwriters and composers. They equip their members with the skills and
connections they need to succeed through education and networking events. The Ivors
Academy also advocates for the rights of songwriters and composers to ensure they are
fairly compensated for their work. As a community, they recognise excellence in songwriting
and composing by judging and presenting the prestigious Ivor Novello Awards.

MMF - Music Managers Forum - Representing over 1000 UK managers of artists,
songwriters and producers across the music industry with global businesses.

MPG - Music Producers Guild - Representing and promoting the interests of all those
involved in the production of recorded music — including recording studios, producers,
engineers, mixers, remixers, programmers and mastering engineers.

MPA - Music Publishers Association - The representative voice of the UK’s music
publishing sector. Membership includes over 95% of the country's major and independent
music publishers and close to 4,000 catalogues across all genres of music.

MU - Musicians’ Union - Representing over 32,000 musicians from all genres, both featured
and non-featured.

PPL - licenses recorded music in the UK when it is played in public or broadcast and ensures
that revenue flows back to our members. These include independent and major record
companies, together with performers ranging from emerging musicians to globally renowned
artists. In 2021 we collected £252.8 million while also distributing money to 147,000
performers and recording rightsholders.
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PRS for Music - Here for music since 1914, PRS for Music is a world-leading music
collective management organisation representing the rights of over 175,000 talented
songwriters, composers and music publishers. Redefining the global standard for music
royalties, PRS for Music ensures its members are paid whenever their musical compositions
and songs are streamed, downloaded, broadcast, performed and played in public. In 2023,
PRS for Music paid out £943.6m in royalties and collected a record £1.08 billion in
revenues.



