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UK MUSIC

Proposed reforms to the National Planning Policy Framework and other
changes to the planning system

UK Music Submission

. UK Music is the collective voice of the UK’s world-leading music industry. UK Music
represents all sectors of the music industry — bringing them together to collaborate,
campaign and champion music. A full list of UK Music members can be found in
Annex A.

. The UK music industry is home to some of the biggest artists, largest festivals,
busiest venues, and most iconic studios in the world. In 2022 the UK’s music sector
contributed £6.7billion to the UK economy and delivered £4 billion in exports. It also
employed 210,000 people: as many as the insurance, steel, and pharmaceutical
industries combined.

. The reform of the National Planning Policy Framework (NPPF) represents an
opportunity to ensure that our planning policy aids, rather than hinders, our world-
leading music sector. A planning system that works for our creative industries and
supports live music venues, studios, and other cultural spaces will help ensure the
continued growth and success of this vital part of the economy.

Changes to NPPF to Boost Economic Growth in the Creative Industries

. Chapter 7, paragraph 4 of the consultation proposes changes to the planning system
to drive greater commercial development in sectors which will be the engine of the
UK’s economy in the future.

. The proposed change to paragraphs 86b of the existing NPPF identifies four key
industries to support, making it easier to build laboratories, gigafactories, data
centres and digital infrastructure. However, this fails to acknowledge the creative
industries as one of the key drivers of future economic growth.

. The creative industries have seen their value (GVA) increase by 5% in real terms
between 2019 and 2022, compared with 2% growth in the overall economy. The
previous Government established the creative industries as one of five priority “high
growth” sectors. Labour also acknowledged the economic potential of the sector in
their manifesto, stating that they will implement their creative industries sector plan,
Creating Growth, as part of their Industrial Strategy.



7. The value of the global recorded music market is expected to double by 2030 to
$50.1 billion, while the live sector is expected to increase by a third to $39.5 billion. A
planning environment that supports the UK’s creative talent will ensure the UK
secures a larger share of this expanding market.

8. Music spaces, such as venues, studios and rehearsal spaces are a key part of the
ecosystem that is delivering this growth. The Music Venue Trust (MVT) estimates
that every £10 spent on a ticket in a live music venue is worth £17 to the local
economy.

9. But while music generates huge benefits for our local areas, beyond a handful of
very successful musicians the opportunities for many artists are becoming
increasingly squeezed. Grassroots music venues and studios are a key part of the
ecosystem that supports them. Without policies that support these spaces
opportunities for musicians and artists will be limited.

10.Given its status as an important high-growth sector moving forward, the revised
NPPF should reflect this by acknowledging the creative industries in the new
paragraph 86b, ensuring planning guidance makes it easier to build new
cultural spaces.

Agent of Change

11.The “Agent of Change” principle ensures that a new development must shoulder
responsibility for compliance when situated near an existing music venue.

12.For example, based on this principle, an apartment block built near an established
music venue would have to pay for soundproofing. This works both ways, with a live
music venue opening in an existing residential area would be responsible for the
costs of soundproofing.

13.Agent of Change was incorporated into the 2018 revision of the NPPF to protect live
venues from closure because of noise complaints.

14.However, as it is only guidance and not enshrined in law, and with inconsistencies
between the planning and licensing systems, live venues are not guaranteed
protection. There is often a lack of consistency between local authorities in how they
choose to implement the principle.

15.For example at the Jago, a grassroots music venue in Hackney, the licensee had to
pay out more than £15,000 on legal fees, acoustic tests, sound proofing and
construction following noise complaints. This is despite Agent of Change being in
place and the complaints coming from residents in a new development nearby.



16.As part of the reforms to the NPPF, we therefore call on the Government to
commit to enshrining the Agent of Change in law and move beyond its current
implementation through NPPF guidance.



Annex A

UK Music’s membership comprises:

e AIM - Association of Independent Music - The trade body for the independent
music sector and community which make up a third of the UK'’s recorded music
market alone. Representing 1000+ independent record labels and associated
businesses, AIM’'s members range from globally recognised brands to the next
generation of British music entrepreneurs.

e BPI - The British Phonographic Industry - The representative voice of the UK’s
recorded music sector. Its membership consists of approximately 500 music
companies, ranging from hundreds of SME independent labels to the major
global record companies Universal, Sony and Warner. BPl owns and organises
the BRIT Awards and the Mercury Prize, administers the Music Export Growth
Scheme (MEGS) and co-owns the UK’s Official Charts Company.

e FAC - The Featured Artists Coalition - FAC is the UK trade body representing
the specific rights and interests of music artists. We are a not-for-profit
organisation, serving a diverse, global membership of creators at all stages of
their careers. The FAC is formed by artists, for artists, and we place this ethos at
the centre of all we do. We are an inclusive community that advocates, educates,
collaborates and researches on behalf of artists, coming together to provide a
strong, collective voice within the industry and to governments domestically and
abroad.

e The lvors Academy - The Ivors Academy is the UK’s not-for-profit professional
association exclusively for songwriters and composers. They equip their
members with the skills and connections they need to succeed through education
and networking events. The Ivors Academy also advocates for the rights of
songwriters and composers to ensure they are fairly compensated for their work.
As a community, they recognise excellence in songwriting and composing by
judging and presenting the prestigious Ivor Novello Awards.

e MMF - Music Managers Forum - Representing over 1000 UK managers of
artists, songwriters and producers across the music industry with global
businesses.

e MPG - Music Producers Guild - Representing and promoting the interests of all
those involved in the production of recorded music — including music studios,
producers, engineers, mixers, remixers, programmers and mastering engineers.

e MPA - Music Publishers Association - The representative voice of the UK’s
music publising sector. Membership includes over 95% of the country's major and
independent music publishers and close to 4,000 catalogues across all genres of
music.



MU - Musicians’ Union - Representing over 32,000 musicians from all genres,
both featured and non-featured.

PPL - licenses recorded music in the UK when it is played in public or broadcast
and ensures that revenue flows back to our members. These include
independent and major record companies, together with performers ranging from
emerging musicians to globally renowned artists. In 2021 we collected £252.8
million while also distributing money to 147,000 performers and recording
rightsholders.

PRS for Music - Here for music since 1914, PRS for Music is a world-leading
music collective management organisation representing the rights of over
175,000 talented songwriters, composers and music publishers. Redefining the
global standard for music royalties, PRS for Music ensures its members are paid
whenever their musical compositions and songs are streamed, downloaded,
broadcast, performed and played in public. In 2023, PRS for Music paid out
£943.6m in royalties and collected a record £1.08 billion in revenues.



